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Our Story And Spaces

o |KC started in 2015, with our website as our first
digital space.
o Informational pages and resources, starting with
our HPV toolkit

« Facebook: Our most "public facing” platform. | got mine, d!ﬁ.XPU’ sty
o Positive health promotion, mainly posts, stories, e anoas Conlitior
and reels IKC st o Lo
o GrantS ga.ve us the ablllty tO expand, IaunCh, a.nd — . This#Hispan_icHelritaggMonth hear from those wit
support a presence on new platforms ~ the community. |1, ... See more
e Instagram: Originally more rural-focused with an L SIST 2 Je—

! w m t getqﬂ

emphasis on family, extra effort into unique TR - e
presentation

aquellas que no se pueden ver

o Now, we largely cross-share posts to both . . s |
Facebook and Instagram; posts on Instagram e PR Y Q- .- ] I -
target family and mothers I | -2 | T i

o Newer focus on reels & carousels alongside static E

posts QERCA

IKCEREE ), Healthy start,
-

=~ Stron gS meste
Get Caught Upon




mmunize Kansas Coalition

m 335 followers

T Imos @

We're in Wichita today for the Kansas Immunization Conference! L I 4

Our Sto ry An d S p aCes ( continu S e R R
e LinkedIn: Useful for reaching healthcare providers and our members. | b |

o Posting coalition updates, events, webinars, etc.
o X/Twitter: Topical issues, article sharing, space to address current-

event & complex policy issues, emerging issues in the public sphere
o We have chosen to maintain a presence on X, as it has the most
potential to share our message with those who really need it
e YouTube: Occasional use in the past, now exploring how to leverage eases Chickenpos. Meninits Many vaceines can run more thn 5100 o SR
administration changes to th federalvaccine gudeines could mate some. NN

YouTube Shorts to reach entirely new audiences.

o Not 100% effort-free, but only minor sizing differences compared
to FB & IG, which makes for easier cross-sharing. Extra details in

our bonus materials!

11 You reposted
9 KFF Health News @KFFHealthNews - Sep 2
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WHY ARE THERE MORE
VACCINES ON THE
SCHEDULE NOW THAN

THERE USED TO BE?

ARE ALL THE VACCINE
INGREDIENTS SAFE?

e TikTok: No presence on TikTok with limited capacity. We've focused our efforts

learning YouTube Shorts and Reels.

o Also, TikTok is banned on State of Kansas-owned devices and networks. e ammuscoion (D)

Ask a Doctor | Vaccine Schedule & Ingredients




Your Turn!

Share about your digital spaces and audiences:

e Usage and Success: Do you regularly use digital spaces? Which
space(s) have you had success with?

e Challenges: Which space(s) have presented challenges or barriers?

 Audience: Who is your current (digital) audience? Are they the same as

your target audience? Who else are you not yet reaching?



Our Tools

o Canva Pro: It's likely most of you use this already, but if not,

It's highly worth the small investment! Pl o A
o Most of our resources are fully created within Canva and would PROTECTING [IIG —
not be possible without Canva Pro features. common
o Canva Pro is free for nonprofits! Extra details on our bonus page.
e Scheduling Platforms: Meta Business Suite, X, and LinkedIn
o Platforms have built in planning tools that we find fit our needs.
These continue to change and adjust so familiarize yourself
often.

e Photos: Many platforms to download and utilize unique photos

that represent your state.
o Shutterstock, Canva Pro, and more!
o For Kansas, our photos are family-focused, rural, and don't
Include syringes. Think about what resonates best with
your audience!




Our Tools (continued) .\

Google Ad Grants

i Google Analytics

e Google Ads Grant: 501(c)(3) non-profits get B [FetwoiGemdiGom) - )+ | SEmsmm o Mmoo
$10,000 a month in google ad credits. Free

advertising, no reason not to apply! i
o We will be including tips and tricks for O 1 e STAT@AOTY)  S6SSAZN) S (405N
Google Ads in our supplemental resources! 3 © " e o
e Google Analytics: - P
o Easy to use, and invaluable for grant O 5 wefera @E3Y  NsEW 756169
reporting. Get access to much more data . ™ et e e
than with most built-in analytics if your e - s T
website uses a web-builder like Wix or O o crosenetwork 2002 30029 =
Squarespace. O 10 unassignee 1ot 1001%) 0 0%
o Easily accessible reports like User Vews @ Eventcount @ o -
Acquisition provide data on how many of 4l 123K
your website’s visitors are coming from o
social media posts. "

Jan Feb Mar Apr May Jun Jul Aug Sep



Leveraging Al Tools

e Al Captioning in Canva Pro

o Canva Pro recently added an Al Auto captioning
for pro accounts.

o This tool has made our workflow much more
efficient in creating our “Ask a Doctor” series of
shorts/reels.

o Captioning works for both English and Spanish

o Very accurate in our experience, only requires a
small amount of editing out filler words or
mistranslations.

Across all platforms, over 75% of short-form
content views have their devices on mute.

Captions are a MUST to make sure most viewers
stick around to see your message!

7" IMMUNIZE
| | COALITION

making sure that
you make choices
so that you can
set




PROTECTING SPREAD LOVE

Efficient Efforts to g e
Maximize Engagement —

e Turning successful resources Into
continuous success by utilizing templates
and co-branding. _

e Evergreen content allows for posting
year-round. _

e Adjust your posting frequency to match
%/our capacity—engagement can still
hrive with as little as one post per week
on your most active platform.

» Repost and reshare your posts and
partner pOStS! EVERGREEN CONTENT § .
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ROUTINE VACCINES
AREN’T JUST FOR KIDS




Efficient Efforts to
Maximize
bhgagement (continued)

o With limited staff capacity, ads allow us to post less while still reaching more
people — our boosted posts create more impact than multiple regular posts
combined.

e Ads can help save time and money in the long run — a little $ can go a long way!

o Real results come from ads with at least $15-20 behind them for 5-6 days
from our experience.

o We focus our ad budget on Facebook and YouTube, as these platforms
give us the greatest reach for the money spent.

o Boost posts that you've already published — don't recreate the wheel.

o Follow recommendations from Meta and YouTube to ensure your ad Is
placed through multiple channels (feed preview, reels, stories, videos, etc.).




Placements O

) Top content by views Boost content ‘ ‘ See all content ‘

Recommended
i . Advantage+ placements ©
Iinlummumu{inngumul E-‘ ’ ' :
? RS AT —— 66 \/’ACQ!_N ATE Let us maximize your budget across Facebook, Messenger, Instagram and Meta Audience .
"::::f.g ::g::{:;i:r e s— Ne. " / [ Network to help show your ad to more people.
ABOUT MEASLES AND ‘ SeErm e chid becase [T =~ HEARTL
HOW TO PREVEMNT IT? " - s e rather prevent infection — 4

i LT T R L =
. . than treat infection.

Fum Faoe Alumarars i eand in e

FrgEOTiey. TeoE andd Pat Deooee

. (. =g B A few examples of one ad on multiple platforms

As parents, we all want You send your kids to Did you know? Infants Children can develop Join us for a powerful
our kids to be safe,... school to learn, not t... are exposed to more... immunity after they... virtual rally celebrati..

Mabile Feed
Facebook Reels banner

LR 2]

Tue Sep 2, 7:Mam Immunize Kansas Coalition F

© 34K L
@0 0

Wed Aug 27, 2:00pm

© 221 ¢S
@0 3

Sun Sep 7, 9:00am

© 211 ®5
®0 - 2

Wed Sep 3, 9:45am

© 199 L -
@0 1

Mon Sep B, 1:56pm

© 133 L+
@0 L

Did you know? Infants are exposed to more
Aluminum in breast milk than in all of the
recommended routine vaccines ...See me

Is aluminum a dangerous
vaccine ingredient?

< Boost post 8 IKC Ad Account (478455... ¥

Mo,

Blgranes 5 el m vaecorres on o ol prsosl -

& RN T BT e i ne respons 0 a g
- . o . Inlonis ore expossd o more chamrm in |
Ad p\r‘Evlew SEE EIN p[EVI\EWS TR i e N0l ol s ecorvinenesn 5 °I
woce inew durting the el & monthe of Wl

Goal
What results would you like from this ad?

Fur Foct: & ummdrasm b Toasnsd In Proilin,

Immunize Kansas Coalition eese Ya sapalnbles ot U et becuUe
—— . # s the B e abwnaong clem et
Sponsored - ¥ pi

’ Get more website visitors €

Show your ad to people who are likely to click ona URL in it.

‘ Change
e Did you know? Infants are exposed to more
aluminum in breast milk than in all of the
recommended routine vaccines .. See more

. Cidyouknow? Infarts are mposed
tomore aluminum in breast milk_
“ Sporsored » Imrmunize Karsas G«
-

No i Like "~ Comment sv Share

Advantage+ creative i ] Is aluminum a dangerous et — Learn mon
vaccine ingredient?

Leverage Facebook’s data to automatically deliver different ad creative variations to people .
when likely to improve performance.

Aluminum is used in voccines as an odjuvant - }'
a component that boosts the immune response to a
‘Bwttﬂn e vaccine. Infants are exposed to more alurminum in
breastmilk than In all of thelr recommended
vaccines during the first B months of life!
Button label -

Lo more . el s e — Ads = More Views
it's the 3rd most abundont element e - .
Tmmunize Kansas C... | o with a click of a

Messenger inbox

on earth.

Website URL ) E—
Crd vou ko Infants are |
immunizekansascoalition.or View mare

| ° ©] P — button!

“(c KANSAS | BACK To THE vax | C
common ARIEITI ‘ _ '
Adding a button may crop your image e

Monprofit organization

Learn more

Immunize Kansas Coalition



Why Ads Are
Worth It

Facebook Example:

IKC Immunize Kansas Coalition
——— Publshed by Paige Lewis @ - August 1- Q@

Vaccines help protect your child today so they can chase big dreams
tomaorrow. From astronauts to artists, healthy kids are ready for
amything. Talk to their healthcare provider about the vacdines they nead
before school starts!

#MIAM2025 ElmmunityCommunity

Protect their tomorrow

by vaccinating today
Slational Imenurization
Protect their future with e e S
routine immunizations L IMMUNIZE
IKCES=:
Imnmunize Kansas Coalition [

Monprofit oroanization

Reach: 12,445

$1.92 per 1,000 people reached

Total Cost: $24

Ad Views: 13,972
Organic Views: 874

Views @

Placements

Facebook Reels on mobile devices

N 7512

facebook_reels_owverlay
I 548

Facebook Feed on desktop computers
mm 509

Facebook Feed on mobile app
B 4B

Facebook Feed on mobile web
[

Instagram Reels on mobile devices
| 38

Suggested videos feed on mobile devices

| 37
1 3 9 7 2 Mobile in-stream video
’ | 17
Instagram Feed on mobile devices
| 16
Total Followers Instagram Stories on mobile devices
i
20K
15K
10K
5K
0
15m
== This post's views Your typical post views
Organic Ads
874 13,098



Al CAPTIONING USING
CANVA PRO

IMMUNIZE
KANSAS
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making sure that
you make choices
so that you can
set

Captions are a must! Over 75% of short
form content is viewed on mute.

immunizekscoalition

e
PROTECTS L&
YOUR BABY

TEMPLATES

EVERGREEN CONTENT

¥ immunizekscoalition

SPREAD LOVE
NOT DISEASE

ROUTINE VACCINES
AREN'T JUST FORKIDS



Why Ads Are
Worth It

YouTube Example:

Boosted $20

853 total views
700 engaged views
658 views from ads

Organic
111 total views
20 engaged views

Short Visibility Restrictions Date .| Views Commenis
Ask a Doctor | Measles Isn't "Just a Rash” @ Public None Jun 28, 2025 837 0
Measles isn't just a rash. Listen in as Gretchen Homan, M.D., a pediatrician in Published
Kansas, shares how measles can lead to pneumonia, brain swelling, and long...
Jun 28, 2025 = Now
_ , , ! i lished e
Overview Reach Engagement Audience Since publishe
Engaged views Unique viewers (E.,} Watch time (hours) Average view duration
Video ’ .
Ask a Doctor | Measles Isn't "Just a ...
Z  Details
750
[ Analytics
500
[ Editor 250
[£] comments 0
0 14 28 42 56 70 84 days
Subtitles
See more
(©)  Copyright
Short Visibility Restrictions Date .| Views Comments
Ask A Doctor | Vitamin A and Measles? @ Public Mone Jun 20, 2025 111 0
Vaccination is our best defense against measles. [y Listen in as Gretchen Published
Homan, M.D., a pediatrician in Kansas, shares how vaccination is the only wa._.
Engaged views Unique viewers (O Watch time (hours) Average view duration

20

Video
Ask A Doctor | Vitamin A and Measl...

15

0.2

0:27

/~  Details

24
M Analytics S

16
™  Editor 8
[z] Comments 0

0 15 30 45 60 73 90 days
[=] Subtitles
See more

@ Copyright

R

Clips

Likes (vs. dislikes)

100.0%
7 likes

Likes (vs. dislikes)



Ads Can Get Rejected =—> Here's What We Do

e Always assume that your ad could be taken out of context.

3 YouTube Ads (1) impacted by Google Ads policy

Hi Immunize Kansas Coalition, . . . -
View details and fix policy issues
We have reviewed your appeal for the following:

Video: Engaging Vaccine Hesitancy Q&A with former Anti-Vax Moms

We reviewed your content carefully, and have confirmed that it violates our
medical misinformation policy. We know this is probably disappointing news,
but it's our job to make sure that YouTube is a safe place for all.

Campaign: Vaccine Fears Overturned by Facts [21545632486]

o Disapproved

How does this impact your content Ads (1)

Policy: Dangerous or derogatory content
+ We won't be putting your content back up on YouTube.

« If your appeal was for a warning, you will not be given another warning in
the future.

Here’s how your post appears to you

The MMR Vaccine does not
The algorithms that flag ads do not take cause autism.

context into consideration.

« |f your appeal was for a strike, the strike will remain on your channel.

In red is what’s flagged by the ad content filter
If you run an ad meant to counter
disinformation, it might flag you for
spreading disinformation.

The MMR vaccine does not
cause autism



Ads Can Get Rejected =—> Here's What We Do

e On social media, we've had fewer rejections over
the past year. There Is no definite reasoning to this, Audience e your o °
but we like to think it's due to the audience we've
created.
° Ad Au d I e n Ce Location: United States: Kansas
o Focus on your state — you know what Optimize locations: Of

Age: 18 - 65+

re S O n a.te S b e St . People who match: Interests: Preschool, History of pharmacy, Health & wellness, Kindergarten, Grandparent,

Education, Child, Day care, Childhood, Child development or Family, School: Pharmacist, Field of study:

O For pOStS th at are CO m m u n |ty_focused : | n Cl u d e Pediatrics, Health administration, Public health, Public & Community Health, Nursing, Community health or

Community & Public Health, Employers: Grandparent, Mother, Babysitting, Child Daycare Worker, Health,

® General Immunization

Audience details r

- - - Children’s Health, Daycare Teacher or Pediatrician/Medical Doctor, Job title: Pediatrics, Doctor of Medicine,
a. CO m b I n atl O n Of h ealth Care p rOfeSS I O n al tag S Student teacher, Teacher-librarian, Mother, Community health worker, Commissioner, Teacher, Pharmacist,

. . Family nurse practitioner, Nursing, Child Daycare Worker, RN-School Nurse, Physician Assistant (PA),

an d fam I |y_fOC u Sed tag S Wh I C h al | OWS th e Childcare Provider, Childcare Teacher, General Pediatrician, Daycare Teacher or Pediatrician/Medical Doctor,

] Industry: Healthcare and Medical Services, Parents: Parents (All), Parents (up to 12 months) or Parents with

. . . early school-age children (06-08 years)
algorithm to avoid sending the ad to only one
[Py 1 . .
side” of the conversation, helping reduce harsh R |
0 Advantage detailed targeting will now be applied -~

feed baCk and the ”Sk Of ad reJeC“()n . To help improve performance, we may deliver ads beyond your detailed targeting selections to reach a

broader audience. This allows our ad technology more opportunities to get results.

Learn more



N

Your Turn!

e Has your coalition tried ad platforms? What platforms have been
most successful?

e What topics have been most popular with your audiences?

« When facing limited time or budget, which digital outreach efforts to
you consider essential? How have you maximized reach and

minimized cost?



Maintaining Control of @)

Measzles cases continue to rise across the United States, including in our

Yo u r S p ac e S Kansas communites. B |In response to the outb... See more

" . . Keep Kansans Healthy & Thriving!
» Utilize tools that block "key words Updated Measles (MMR) |
e Hide or delete comments Vaccination Recommendations

o Negative comments aren't always bad — these Thvees updates are for counties thot are impocted by the

. . current cutbreak of measies and adjocent Konmsas countes
comments may be frustrating, but give you a further _ ' | ,
reach and views. + L CHLDREN (120 MONTHS)

. . Gt ar sarly doaa of MME voccine |imlant Traaaie Wi @ et et i ieartisd
e 3 negative or aggressive comments from one user? Block. dowal B e el s
. . o Arvodin o o 3 Mol 15 Ao ol mﬁm;;him#
e If needed, you can block public commenting o Ak e By e
;: ::;iﬂ:-:.: lllllll Trase pravicualy voccinated s one

doigs mhoa ) il res e
+ & pannte clnes ol beaet 18 cioyw. o

the fem
mmmﬂhﬁ w Ty oo gy D chilichy e nirgcioy
ene dose of MKE voccine should PrvaHm Swiong rowonon. Chidinr ahe
. FRCEFYE S Bt e 01 61| P s
rﬂmumﬂm 4 T L e e B ] el L e L ey |

& Theas with no svidencn of immandty - s o 0 ol Sirid
d “-‘-I' sl O (il I:HHH' “m o B A R I L TR D e o
'F:'-"-“i'i!'"'ll Sk cxeal Toiree witH 7 ‘D:' e (el NG A OO O AT O]
i e rrre cloe of It 28 ol Bl A

= Lhey et ol Ny F g ol r g

From Ads Organic

Views: 3,587 Views: 5,756

Likes & Reactions: 283 Likes & Reactions: 7
Comments: 25 Comments: 41
Shares: 84 Shares: 36




How to Translate
Data into Real
Results

« Monthly social media and web reports
help us track seasonal trends and
successful content. These insights guide
us in prioritizing efforts with limited
capacity and are also valuable for grant
reporting and funding applications.

e Google Analytics - We use Google
Analytics to track how trends on social
media translate into website traffic, and
how we can further drive traffic to both.

June Sociol Media Insighis:
Facebook

Total Posts/Stories
Total Reqach
Total Wisws

Instagram

Total Posts/Stories

Total Reach

Total Wiews

Linkedin

Total Posts
Total |r'l'||:ll"lﬂ‘.-'uiﬂn'.-i

Z of views when the post i
at l=ost 508 on sorasn, or
wihen it s oliok=g, whiohever
comes first

Twitterf X

Total Bosts
Total |r'I'IFII"E‘.-1iDn'.-i“'

T of fimes users saw confent

HHoifing! ineghts iwens found on plofforms “onolybos™ iobs — Fedter Anclhyos,

June Website Anaolyfics:
website

Total Wiewss

Top Three wWebpoges by wiews"
1. Neaskes/MAMR - 733

Z. Waccine Fears Swerfumed by Facts [WEOF] — 154
3. Measkes Social Media Compaign - PO

Measles was a
top post topic In
June!

Sncicoies Sooshad)Pols Posr
June:
Copfion: £Voccinafion iz
our besf defense ogairst
Junie 30, 20ES EZmeosies. o Lstenin os
Grefchen Homarn, WLD., a
pediatrician in Karsas,
Wiaws: BFT shares how vaccinafion s Y
Eeochons: 23 the orly way to prewent
—— meosl=s. EhitominA :.uﬁ:::::l::ur
doesn't slop the windge-it FREVIHT MLLELIST
relps mose pymptoms if sormeone gets sick. Tou
can think of Yitarin A a:s o treotment tool, whils
the ZMMR vaccine iz the prewertion tool thot
== ps you safe frorm getfing rmeasles in fe fit
place.

“Fooebook Fost

Exoch: 74T

Are you ursure if your Sohild is wpde-date on their
MINR voccines? Check with yowr healthcare
provider fo beep therm ready for o sofe, healthy, ond fun-filed Zzurmer! &

Howve questions or warnt to eam more? Vit owr Meosles/ KW webpoge for fack and
tips on keeping your family sofe: ibps/fimmunizsicarsoscooltion.orgf/measles.

Coption: The nzk of The Risk of VACEIHATION
r=asles greatly
June 3, 3035 oubweighs any
potertiol side-eifacts
Booch: 5679 frorn the MRR
Wiaws: 7.529 waccine. Would you e
Shores: 37 mwer gk your chid T
niding in a corwithout [ ————
o sectb=i® & Oron
a boot without o esacked™ o
Abouf 2 out of 10 people who gt measl=s vt e et
wil develop complicofiors, ard | ouf of 5
urnwaccinoted people with an infection will
be hospitaized. Don't sk pour child

“Fooetook Fosf

“The homepoge & omiffed obove a5 it generafy the most wewed webpoge aook month. [ June, ithod 383
vimns, Jiofsfios were gothered though Google Anchfics

Google Search Ad Anaolylics [June 15 — June 30™ 7):

Impressions
Chcks

Clickthrough rate CTR)=




Your Turn!

« What are your strategies for managing control of your
digital spaces?

« What is a barrier or challenge your coalition faces when
using social media or other digital platforms? What steps

have you taken to overcome your challenge?



BONUS
RESOURCE

nt more? Unlock bonus materials
ndWideo tutorials by scanning the QR
el

STam@immiinizekansascoalitrion.ord




Thank youl!

Connect with Us

\/

“N& Immunizekansascoalition.org
0 @iImmunizekscoalition

(0) @immunizekscoalition

€ @IMmmKSCoalition

m Immunize Kansas Coalition

X staff@immunizekansascoalition.org




